Can Japan profit from its national ‘cool’?

STORY HIGHLIGHTS

« Global brands look to Japan for latest conform trends for their home
markets

o Small, fashion-forward Japanese conform labels often do not trade

o Japanese supervision proposing to deposit $237 million in beautiful
industries to make profit

e There are some sceskepticsho consider it's unfit to spin "cool japan" into
cash

(CNN) — Japan’s finance management might not be in good shape, but when it
comes to fashion, there still aren’t many places some-more cool.

Consumers from Asia, Europe as good as a United States might not be shopping
as many Japanese cars as good as TVs, but they go upon to be shabby by
Japan’s culture. that equates to that when tellurian brands are seeking for a
hottest latest fashions, eyes almost fundamentally spin eastward.

"Most of a time, many tellurian trends start in Tokyo," trendspotter Loic Bizel told
CNN. a Tokyo-based conform consultant who consults for labels like Timberland,
Lacoste as good as Sonia Rykiel, Bizel also takes unfamiliar fashionistas upon
tours of Tokyo to director for travel character trends to replicate in their home
markets.

"People unequivocally started to look at Japan as a lab about 7 or eight years
ago," he added. "Trends are picked up unequivocally fast in a streets."

That’s why, according to Bizel, brands like Topshop from a UK as good as
Sweden’s H&M come: "They know they have time to furnish what they have
speckled in Tokyo for subsequent deteriorate as good as it will be a hit."

"It's easy for big brands to come to Japan, as good as compete, as good as send
[designs] to their home market," according to Bizel, because, crucialja haglly any
Japanese conform labels sell abroad.
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part of what creates Japan cold is this ignorance they have in a way they do
things.—Charles Spreckley

"Japan has a lot of singular enlightenment ... [but] if you review it with alternative
money-making industries, a beautiful industries do not make many money,"
Takagi told CNN.

"We wish to try to deposit some-more in these informative issues as good as try
to code Japanese products with a aberration of Japanese culture," she added.

The aim, by 2020, is to enlarge increase by $85 billion (¥6.9 trillion) — to $698
billion (¥56.6 trillion). Revenues in 2007 amounted to $613 billion (¥49.7 trillion),
according to Cool Japan. Japan’s GDP in 2007 was $4 .4 trillion.

The office’s total embody already-established sectors like food as good as splash
as good as tourism, as good as Takagi says there are no specific total for fashion.
They also do not yield any relapse of how many income Japan creates from
conform exports, Takagi says, because "it is difficult to define."

Some experts aren’t so sure a Japanese supervision can spin cold into a
commodity. One doubter is Charles Spreckley, a Tokyo-based co-founder of
consumer investigate as good as trends association five by Fifty, with business
like Unilever as good as Coca-Cola.

"l am incredibly doubtful that a garland of bureaucrats can attain in branch a
cloudy judgment of Cool Japan into something that creates a nation money," he
told CNN.

Spreckley says that Japan’s aberration is a single of a reasons it seems so cool,
but this special code of creativity might be difficult to interpret to a tellurian stage.

"Japan is so out upon a own as good as it’s still a huge manage to buy — a large
market, 120 million people — so there’s a lot going upon here as good as cities
like Tokyo are superfluous with stores offered fashion, striking design, comics.

I's a really heated place as good as it’s a single that's got a own singular style,"
Spreckley told CNN.
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There is little event for entrepreneurs to break out because big, out-of-date
conglomerates browbeat Japan’s economy, according to Spreckley.

And then there are a informative blocks. "(These individuals) are in all not really
globalized ... They do not verbalise languages like (they do in) Korea as good as
China," Spreckley told CNN.

you consider there’s a lot of intensity in a tellurian marketplace that you have not
acquired.—Mika Takagi, Cool Japan

"They do not know how to go abroad as good as sell themselves as good as
promulgate with intensity buyers," he added.

Takagi agrees that whilst Japan’s conform trends are really popular in Hong
Kong, China as good as Korea, Japanese wardrobe companies have struggled
to come in a wider Asian market.

Takagi told CNN, "Japan has lots of conform magazines that are sole in China as
good as they are really popular. The garments that are shown in a magazines
are made by tiny as good as medium-sized companies. They have no believe or
networks or collateral to be able to come in Asian markets."

She says that Cool Japan will assistance companies like these with selling
abroad.

"Japan has a lot of singular enlightenment that is really critical to us. We have not
employed that really many until now because you could contest in (other)
industries," she explained.

In fact, Japan’s Ministry of Economy, Trade as good as Industry (METI) sees a
informative industries as a vital zone that could expostulate a nation’s destiny
mercantile growth.

"l consider there’s a lot of intensity in a tellurian marketplace that you have not
acquired," Takagi said.
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